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Abstract 

The digitalization of the innovation process seems gaining momentum in scientific literature. 

As various scholars have pointed out, the exponential growth in digital technologies has resulted 

in significant improvements to many business processes, and has also played a significant role 

in the field of innovation. In this special issue, we show that companies can use and implement 

digital technologies for different innovation-based purposes and at different stages of the 

innovation process. The studies are classified according to a framework that considers three 

topics currently being debated extensively in literature: innovation inputs, innovation processes 

and innovation outcomes. Because of digital technologies: (1) inputs are progressively 

becoming interrelated, making most of innovation endeavours happening in inter-

organizational ecosystems of actors; (2) innovation processes are gradually being compressed, 

anticipating and enhancing the phases in which customer feedback is gathered and employed; 

and (3) innovation outputs are increasingly taking the form of platforms used to create value by 

matching the supply of an asset with demand. Further research is needed into all three 

directions. 
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Introduction 

Within the past decade, digital technologies have dramatically transformed the way of doing 

business (Gray et al., 2013). Companies are transforming themselves digitally not only as a way 

to re-think what their customers like (Filieri et al., 2018; Galati and Galati, 2019), but also to 

create operating models that can take full advantage of what is newly possible, and so 

differentiate themselves from their competition (Berman, 2012). In this landscape, innovation 

remains crucial to the development of society, to business growth and for maintaining a 

competitive advantage within markets (Franklin et al., 2013). On top of this, the innovation 

process is still an iterative, uncertain, interactive, path-dependent, context-specific and multi-

tasking undertaking (Hüsig and Kohn, 2009; Pinna et al., 2018). It, therefore, remains the case 

that a key topic in business is to identify the right solutions for implementing a process of 

innovation, from the initial phase of ideation to market diffusion (Brem et al., 2016; Ganzaroli 

et al., 2016; Rekonen and Björklund, 2016).  

The topic of digitalizing the innovation process is gaining momentum in scientific 

literature (Brem and Viardot, 2017). As various scholars have pointed out, the exponential 

growth of digital technologies has resulted in significant improvements to many business 

processes (e.g. Yoo et al. 2012; Levine and Prietula, 2013; Galati and Bigliardi, 2019a), and 

has also played a significant role in the field of innovation (e.g. Holmstrom and Partanen, 2014; 

Hylving, 2015). 

Within this context, the term digital innovation has been conceptualized as “the creation 

of (and consequent change in) market offerings, business processes, or models that result from 

the use of digital technologies” and, consequently, digital innovation management refers to the 

“practices, processes, and principles that underlie the effective orchestration of digital 

innovation” (Nambisan et al., 2017, p. 224). The need to move forward in the theory on digital 

innovation management was stressed in a recent special issue on this topic, in connection with 

the research stream of information systems (Nambisan et al., 2017). It was also emphasized 

that, without interdisciplinary effort and research by scholars in other disciplines (Nambisan et 

al., 2017) or addressing competing concerns (Svahn et al., 2017), it is unlikely that valuable 

theoretical advancements can be achieved.  

The initial assumption in this special issue is that companies use and implement digital 

technologies for different innovation-related purposes and at different stages of their innovation 

process. Therefore, investigating the benefits, risks and implications of using digital 

technologies becomes highly relevant, as does learning if and how innovation processes change 

to accommodate, or consequently to, the use and application of digital technologies. It is also 



important to know whether firms need to organize themselves internally in a different way for 

these technologies to be applied (Raguseo et al., 2016). Digital technologies can also be used 

to support knowledge management processes, with potential structural and behavioural 

implications (Gressgård, 2011). With respect to the structural implications, these tools can 

simplify access to internal and external knowledge and facilitate the dissemination of 

knowledge among the members of a given organization (Gastaldi et al., 2012). With respect to 

the behavioural implications, digital technologies can influence human interaction, and so 

support the development of knowledge and creation of a shared understanding between these 

organizational members (Gressgård et al., 2014).  

The studies included in this special issue can be classified according to a framework based on 

an Input-Process-Output (IPO) model (Simsek, 2009; Gastaldi et al., 2018), as an IPO model is 

particularly useful to determine the specific contributions of the various papers. The model is 

shown in Figure 1 and was used to group the papers in the special issue according to their main 

focus. These are digital-based antecedents of the innovation process (input), how digital 

technologies support the innovation process (process), and the outcome of an innovation 

process enhanced though digital technologies (output). The rest of this paragraph covers these 

topics in greater detail. 

 

 

Figure 1. Classification of studies in this special issue 

 

Input – Digital-based Antecedents of Innovation 

From the literature (e.g. Lokuge et al, 2019), it is clear that technology-push innovation requires 

a significant accumulation of resources alongside organizational readiness. This implies that, 

despite the serious advancements in digital technologies, if an organization is not ready to put 

them to proper use, this can lead to substantial innovation opportunities being lost, or even to 

innovation failures.  

INPUT

Digital-based               
antecedents of innovation

• Agostini and Filippini (2019)

• Huesig and Endres (2019)

• Neirotti and Pesce (2019)

PROCESS

Digital-based support to the 
innovation process

• Bäckström and Lindberg (2019)

• Hendler (2019)

• Qian et al. (2019)

• Trabucchi and Buganza (2019)

OUTPUT

Outcomes of a digital-
enhanced innovation process

• Neirotti and Pesce (2019)



Unlike the most anecdotes on the subject, innovation involving digital technologies is 

challenging and dynamic (e.g. Nambisan and Sawhney, 2011). It entails many simultaneous 

adjustments to organizational culture, decision-making, strategies, resources, staffing and 

communication (Gastaldi et al., 2015). Firms must, therefore, be ready to change their approach 

towards innovation on a continuous basis if they want to rely on digital technologies. 

As argued in organizational change literature (Teng et al., 1998), firms produce, 

assimilate or exploit innovations if they perceive them as necessary and have the required 

capabilities. On this point, studies by Agostini and Filippini (2019), Huesig and Endres (2019) 

and Neirotti and Pesce (2019) included in this special issue are all concerned with investigating 

how digital technologies shape the organizational, technological and managerial antecedents of 

innovation processes. 

Digital technologies can spread the idea that employees are becoming more and more 

focused on creative, innovative and communicative work that requires continuous improvement 

and learning (Raguseo et al., 2016). Therefore, the role of a company’s employees is key for 

innovation requiring highly skilled staff (Agostini and Filippini, 2019). This entails preparing 

suitable training for employees and concentrating on new core tasks, such as how to manage 

and control digital systems. It follows that employee training and continuous professional 

development are of primary importance if the early stages of the transition towards 

digitalization are to be successful.  

Beyond their skills, individuals are embedded in a social context, and they must be able 

to communicate, cooperate and establish social connections with other individuals and groups. 

Digital organizational processes that are fully integrated and automated implicitly mean that 

staff will have a broader scope of responsibility and need to understand the connection between 

processes and information flows, as well as learning how to work together to find the most 

appropriate ad hoc solutions for particular innovation-related issues. These issues need to be 

raised by managers (Kagermann et al., 2013), who must act as social mediators, shave down 

the hierarchical levels and give people and teams greater autonomy. This support can encourage 

organizational learning and innovation by increasing employee participation (Agostini and 

Filippini, 2019).  

From a technological perspective, managers can leverage on digital advancements to 

improve how they deploy resources during the innovation process, but they need to identify and 

adopt the right digital tools. In the present special issue, in their study, Huesig and Endres 

(2019) explore the influencing factors behind the adoption of a particular class of software –  

Innovation Management Software (IMS) – and how this software can be used. Their study 



advances our understanding of the technological and organizational drivers for transforming an 

innovation process into a digital innovation process, especially in the case of companies and 

innovation managers that intend to introduce IMS and use it successfully in new product 

development. As a consequence, the authors suggest that using digital tools within the 

innovation process is a more finely nuanced process than “the more–the better” logic often 

promoted in previous literature in this field. 

Finally, in their study, Neirotti and Pesce (2019) start by assuming that the industry to 

which a company belongs is the factor that most influences its accumulation of intangible 

assets, such as digital resources. This is because all firms in a given industry tend to face similar 

conditions in their competitive and institutional environment, and they are also more likely to 

tap into the same market supply of technologies. In addition, managers tend to use their industry 

peers as frames of reference when making their digital strategy choices. This point should result 

in industry-wide commonalities, particularly in terms of the observable aspects such as the 

heuristics that drive digital spending and timing in the adoption of certain technologies. On this 

point, higher spending in innovation can often mean more complex patterns in the use of digital 

technologies and more sophisticated industry-specific capabilities built upon these 

technologies. Spending on digital technologies can also be used as a condensed variable that 

explains “between” sector differences concerning the extent to which digital technologies are 

adopted and the breadth of the associated capabilities. As a consequence, there might be a great 

deal of “between sectors heterogeneity” in digital spending, and this is associated to different 

outcomes concerning industrial and competitive dynamics. 

 

Process – Digital-Based Support to the Innovation Process 

Digital technologies enable the creation or improvement of products, processes and business 

models (Nambisan et al., 2017). Nambisan (2003) suggests that digital technologies support 

collaboration, coordination and communication amongst New Product Development (NPD) 

team members, and he emphasizes the role played by computer-mediated communication 

technologies to facilitate, intensify and expand the interaction and communication among 

employees executing NPD tasks. Similarly, Durmusoglu (2009) argued that, when senior 

management have a sophisticated view of information technology infrastructure, this leads to a 

more efficient NPD process, because the cycle time and cost of NPD projects is reduced and 

the NPD process quality is improved.  



In this special issue, Qian et al. (2019) have investigated the role of web-based ideation 

platforms for collective idea generation and development. Their assumption is that companies 

are proactively trying to stimulate their employees into generating new ideas and this has 

prompted the academic world to direct its attention towards the management of such ideation 

processes. The authors found that idea development is significantly influenced by the timeliness 

of feedback, as well as by the overlap in knowledge between those giving feedback and those 

generating ideas. They found that an idea is more likely to be accepted if people are given a 

longer time in which to provide feedback and if there is a greater overlap in knowledge. 

However, after a certain point, the positive effect of longer feedback time drops, resulting in a 

curvilinear relationship. Their results shed new light onto collective idea development theory 

and have also brought up management implications on this matter and on the role of digital 

technologies in NPD processes. 

The study by Bäckström and Lindberg (2019) also advances our knowledge on the 

mechanisms behind digital-enhanced Employee-Driven Innovation (EDI) through their work 

on examining how companies can integrate a web-based tool into their EDI process. Their 

results suggest that, when senior management takes over the discussions on innovation –  

meaning that the aspect of customer satisfaction is promoted above employee engagement – 

this could hinder or hold back employees from using the digital platform on which this 

conversation is circulated. Employee participation is, in any case, ensured because the local 

managers act as co-distributors of the digital tool. Their study provides practical insights into 

the importance of local management actively promoting these digital tools among employees 

to ensure their involvement. This study contributes to the EDI literature by identifying some of 

the mechanisms behind the process and the implications of varying levels of employee 

involvement in digital-enhanced EDI processes. 

In addition, as highlighted by Nylén and Holmström (2015), we must also consider the 

new family of products frequently referred to as smart-products. These products have embedded 

digital components and can provide digital services that utilize the data generated. In this case, 

traditional product development is combined with software development practices, which differ 

significantly from one another (Porter and Heppelmann, 2015). Software development is 

optimized to a high degree of uncertainty for product requirements and solution methods, where 

agile development methods are employed. Physical product development, in contrast, is 

optimized to make stable use of investments and is based upon the high predictability of process 

outcomes and market demands. The study conducted by Hendler (2019) helps to shed light on 

questions like “how can a company effectively coordinate the need for early specification with 



the need to keep options open until late in the process?” and “how can a company effectively 

coordinate a focus on efficient reuse with a focus on learning?”. The results suggest that, when 

combining digital and physical development processes, one or both need to change. This may 

lead to the sub-optimization of either or both the individual processes, but to an optimization of 

the combined digital-physical process. In addition, the study suggests that digital-physical 

process optimization requires a number of development and coordination practices, as well as 

the need to set in place the right contextual measures. 

Finally, a number of scholars belonging to a parallel stream of research have recently 

started to point to the different kinds of innovation that can be pursued by exploiting one of the 

most exciting subjects for the digital era, big data. Chang (2018) stressed the need for further 

research on how big data can provide incentives to foster innovation, especially now when 

technological evolution enables data to be gathered in a timely and cost-effective way. 

Similarly, Rindfleisch et al. (2017) showed how big data can give companies the means to 

extrapolate value from the data (innovation from data) and to engage in a particular kind of 

product innovation, enabled by gathering and analysing data (innovation as data). The study by 

Trabucchi and Buganza (2019) examines this latter pint in greater depth. They propose a data-

driven approach to innovation, offering a peculiar view of the innovation process. In their 

perspective, the trigger point is the need for data that gives rise to the inception of the entire 

development process in a complex system. The fact that data are a by-product of the entire 

innovation process and not its primary output is an unusual and novel take on the subject.  

 

Output – Outcomes of a Digital-enhanced Innovation Process 

Prior studies on innovation have argued that there is the need for a stable or discrete set of 

boundaries for new product ideas (e.g. Davidsson, 2015). Digital technologies have, however, 

made these boundaries more porous and fluid. Moreover, the value of product/service offerings 

continues to evolve (Nambisan, 2017).  

Most digital product designs remain to some extent incomplete. This is because 

nowadays, firms are increasingly putting their efforts into innovating malleable intangibles that 

can be rapidly reconfigured (Nylén and Holmström, 2015). It has, therefore, been highlighted 

that the ongoing reconfiguration of the firm’s business model is critical in a context of digital 

innovation (e.g. Lucas and Goh, 2009).  

Indeed, digital technologies have contributed to overturning several well-established 

business models, because innovation is associated to a new logic and configuration for a 



company’s streams of revenue. As specified by Neirotti and Pesce (2019) in this special issue, 

innovation consisting of “doing the same things with less” has the aim of reducing operational 

expenses and defending a firm’s profit margin from competitive pressure on prices. 

Alternatively, innovation grounded on making an effective use of digital technologies and “do 

new things” can target the firm’s growth in revenue and also identify more lucrative and high-

growth market segments, or even increase a customer’s willingness to pay for additional 

products or services provided as a joint offer.  

At the same time, these two types of innovation can be distributed at different rates in 

various industries and they can also have profound implications on industrial and competitive 

dynamics. Industry-level studies can contribute towards understanding the differences in the 

economic impact of digital innovation, especially when they can compare these effects across 

industries (Neirotti and Pesce, 2019).  

 

Future Developments 

Digital technologies are shaping the world we live in and the landscape in which firms have to 

compete and innovate. There is no end to this in sight, and this opens directions of future 

research that could be interesting to deepen. Starting from the IPO model used to position the 

papers in this special issue, we can discuss the main changes that are likely to define innovation 

management in the near future. Because of digital technologies: 

 The antecedents of innovation processes (inputs) are becoming progressively interrelated, , 

making most of innovation endeavours happening in inter-organizational ecosystems of 

actors; 

 Innovation processes are gradually being compressed, anticipating and enhancing the 

phases in which customer feedback is gathered and used; 

 The outcome of innovation processes (output) is increasingly taking the form of platforms 

where value is created by matching the supply of an asset with the demand for that asset. 

Each topic will be briefly detailed in the remainder of this paragraph, and we will highlight the 

productive avenues for further research into the digitalization of innovation process. 

 

Input – Towards Digital-Enabled Inter-Organizational Innovation Ecosystems 

Nowadays, there is a growing tendency for firms to gather into inter-organizational ecosystems 

where they work in cooperation with their partners, suppliers and customers, in what is 



commonly referred to as an open, collaborative environment (e.g. Agostini et al., 2015; Agostini 

and Nosella, 2019; Galati and Bigliardi, 2019b). These ecosystems create value through 

complementary inputs composed of loosely interconnected independent stakeholders that share 

information, data and knowledge (Adner, 2006). Digital technologies play a pivotal role in these 

settings, as they enable assets to be exchanged more easily (Galati and Bigliardi, 2017), and 

also because these technologies are then utilized and recombined within the ecosystem to a 

greater extent than what would have otherwise been the case, and this in turn enables inter-

organizational innovation processes (Wareham et al., 2014). 

In many sectors – such as healthcare, financial service and renewable energy – 

information, data and knowledge are dispersed so widely that the only way for innovation to 

take place is through inter-organizational initiatives enabled and/or enhanced by digital 

technologies (Dougherty and Dunne, 2011). 

While innovation ecosystems are more and more often being perceived as highly useful 

vehicles for creating and capturing value from complex value propositions (Kapoor and Lee, 

2013), in current literature, there is now the assumption that these value propositions can be 

known ex ante and, therefore, be the basis for an appropriate ecosystem design (Nambisan and 

Sawhney, 2011). As suggested by Dattèe et al. (2018), in most cases, the level of uncertainty is 

so high that the antecedents of a given ecosystem-based innovation are closely interrelated, 

making it impossible to create any meaningful system to oversee the inter-organizational 

innovation process. The process of creating and managing an innovation ecosystem 

increasingly depends on systematic processes driven by coupled feedback loops, and it is up to 

the organizations to control these dynamically (Dattèe et al., 2018). Digital technologies have 

the potential of taking over this dynamic control, but currently we have no clear understanding 

of how to use these digital technologies most effectively within the continuous recombination 

of antecedents, a process which is the pillar of inter-organizational innovation. Further research 

is necessary to examine this topic more closely, and help to uncover, among other aspects: (1) 

how to increase digital integration among ecosystem actors, (2) which levers must be acted on 

to improve the organizations’ dynamic control, and (3) what governance settings are most 

appropriate for these innovation ecosystems. 

 

Process – Towards Compressed and Customer-Engaging Innovation Processes 

Digital technologies are having an intense effect on the pace and structure of innovation 

processes. The malleability (e.g. re-programmability), homogeneity (e.g. standardized 

languages) and transferability (e.g. ease of transferring) at the heart of digital technologies 



(Hinings et al., 2018) mean that not only are traditional innovation phases compressed 

(Nambisan, 2018), but they also enable innovative ways to carry out these innovation phases 

(Holmström, 2018). 

For instance, artificial intelligence can be used in the downstream phases of, for 

example, an innovative marketing process, because processing real-time information flows 

throughout the lifecycle of products provides a solid data support to marketing and sales 

(Martínez-López and Casillas, 2013). This, in turn, can lead to improving a product on the basis 

of customer feedback, and also provides the opportunity for developing strong ties with 

customers and work in close collaboration and coordination with them. Cloud computing is 

another interesting example, as it can reduce costs and introduce more flexible resource 

management in several phases of the innovation process (Lin and Chen, 2012; Lian et al., 2014). 

Boss et al. (2007) have stressed how companies can use cloud computing to develop, test and 

make their innovations available to the user community very quickly, because it enables faster 

deployment cycles for new products and services.  

 More generally, digital technologies tend to compress innovation processes, anticipating 

and enhancing the phases where customer feedback is gathered and used, as suggested in 

Design Thinking methodologies (Micheli et al, 2019). Areas of interest for further research 

include: (1) the actual contributions that the various digital technologies make to the different 

phases of the innovation process, (2) the advantages and disadvantages linked to using digital 

technologies within this process, (3) how to retain a positive interplay between humans and 

digital technologies in an enhanced innovation process, and (4) what space is left for human 

creativity in an increasingly efficient and compressed process where there is a robust and 

continuous streams of customer feedback to be handled.  

 

Output – Towards Platform-Based Business Models 

Platforms have always been seen as an interesting model for managing new product 

development and innovation successfully (Figueiredo Facin et al., 2016). Companies can 

employ techniques such as product modularization and product platform development to 

expand their product range and variety, while, at the same time, keeping complexity and related 

costs to an acceptable level (Magnusson and Pasche, 2014). 

In recent years, the focus has shifted towards conceiving platforms as the result of the 

wider effort of developing infrastructures and rules to enable transactions among different 

groups of uses in multi-faceted networks (Eisenmann et al., 2006). As suggested by 

Constantinides et al. (2018), some of today’s most highly valued companies – including 



Alibaba, Amazon, Facebook and Google – are actually platforms of this second kind. At the 

same time, many long-standing companies are now looking at how they can adopt platform-

thinking to improve their performance.  

More generally, because of the wide-spread diffusion of digital technologies, in a 

number of innovation processes, the output is often a platform where value is created by 

matching the supply and the demand side of an asset (Parker and Val Alstyne, 2018). While the 

concept of platform sounds simple, in reality it is a highly transformative process, and is 

radically changing business, the economy and society at large. As Parker et al. (2016) explain, 

practically any industry where information is an important ingredient is a candidate for platform 

development. This includes businesses whose “product” is information (such as education and 

media) and extends to any business where access to information about customer needs, price 

fluctuations, supply and demand and market trends has value – so just about every business. 

We know that digital technologies enhance platform development. However, we know very 

little about (1) the optimal platform design strategies, including aspects such as degree of 

openness, and how are these strategies connected to the platform owner’s innovation processes 

(2) the role played by complementors in the innovation process to develop a platform and 

leverage on it, and (3) how can firms exploit existing platforms to improve their innovation 

efforts. Further research should focus on these and other topics in order to gain a clear 

understanding of the interplay between the digitalization of the innovation process and platform 

management. 

 

  



References 

Agostini, L. and Filippini, R. (2019), “Organizational and managerial challenges in the path 

toward Industry 4.0”, European Journal of Innovation Management, 

https://doi.org/10.1108/EJIM-02-2018-0030. 

Agostini, L., Filippini, R. and Nosella, A. (2015), “Management and performance of strategic 

multipartner SME networks”, International Journal of Production Economics, Vol. 169, pp. 

376-390. 

Agostini, L. and Nosella, A. (2019), “Inter-organizational relationships involving SMEs: A 

bibliographic investigation into the state of the art”, Long Range Planning, Vol. 52 No 1, 

pp. 1-31. 

Bäckström, I. and Lindberg, M. (2019), “Varying involvement in digitally enhanced employee-

driven innovation”, European Journal of Innovation Management, 

https://doi.org/10.1108/EJIM-01-2018-0008. 

Bogers, M., Zobel, A. K., Afuah, A., Almirall, E., Brunswicker, S., Dahlander, L., ... and 

Hagedoorn, J. (2017), “The open innovation research landscape: Established perspectives 

and emerging themes across different levels of analysis”, Industry and Innovation, Vol. 24 

No. 1, pp. 8-40. 

Boss, G., Malladi, P., Quan, D., Legregni, L. and Hall, H. (2007), “Cloud computing”, IBM 

white paper, Vol. 321, pp. 224-231. 

Brem, A., Maier, M. and Wimschneider, C. (2016), “Competitive advantage through 

innovation: the case of Nespresso”, European Journal of Innovation Management, Vol. 19 

No. 1, pp. 133-148. 

Brem, A. and Viardot, E. (2017), “Revolution in Innovation Management: The Digital 

Breakthrough”, In: Revolution of Innovation Management (pp. 1-16), Palgrave Macmillan 

UK. 

Chang, V. (2018), “A proposed social network analysis platform for Big Data analytics”, 

Technological Forecasting and Social Change, Vol. 130, pp. 57-68. 

Constantinides, P. Henfridsson, O. and Parker G.G. (2018), “Platforms and infrastructures in 

the digital age”, Information Systems Research, Vol. 29, No. 2, pp. 381–400. 

Davidsson, P. (2015), “Entrepreneurial opportunities and the entrepreneurship nexus: A re-

conceptualization”, Journal of Business Venturing, Vol. 30 No. 5, pp. 674-695. 

Dattèe, B., Alexy, O. and Autio, E. (2018), “Manuevering in poor visibility: How firms play 

the ecosystem game when uncertainty is high”, Academy of Management Journal, Vol. 61, 

No. 2, pp. 466–498. 

https://doi.org/10.1108/EJIM-02-2018-0030


Dougherty, D and Dunne, D.D. (2011), “Organizing ecologies of complex innovation”, 

Organization Science, Vol. 22, No. 5, pp. 1214–1223.  

Durmusoglu, S.S. (2009), “The role of top management team’s Information Technology (IT) 

infrastructure view on new product development – conceptualizing IT infrastructure 

capability as a mediator”, European Journal of Innovation Management, Vol. 12 No. 3, pp. 

364-385. 

Eisenmann, T., Parker, G. and Van Alstyne M.W. (2006), “Strategies for two-sided markets”, 

Harvard Business Review, pp. 94-101. 

Filieri, R., Raguseo, E. and Vitari, C. (2018), “When are extreme ratings more helpful? 

Empirical evidence on the moderating effects of review characteristics and product type”, 

Computers in Human Behavior, Vol. 88, pp. 134-142. 

Fitzgerald, M., Kruschwitz, N., Bonnet, D. and Welch, M. (2014), “Embracing digital 

technology: A new strategic imperative”, MIT Sloan Management Review, Vol. 55 No. 2, 

pp. 1-16. 

Franklin, M., Searle, N., Stoyanova, D. and Townley, B. (2013), “Innovation in the application 

of digital tools for managing uncertainty: the case of UK independent film”, Creativity and 

Innovation Management, Vol. 22 No.3, pp. 320-333. 

Fritze, M. P., Eisingerich, A. B. and Benkenstein, M. (2018), “Digital transformation and 

possession attachment: examining the endowment effect for consumers’ relationships with 

hedonic and utilitarian digital service technologies”, Electronic Commerce Research, pp. 1-

27, https://doi.org/10.1007/s10660-018-9309-8. 

Galati, F. and Bigliardi, B. (2017), “Does different NPD project’s characteristics lead to the 

establishment of different NPD networks? A knowledge perspective”, Technology Analysis 

& Strategic Management, Vol. 29 No. 10, pp. 1196-1209. 

Galati, F. and Bigliardi, B. (2019a), “Industry 4.0: Emerging themes and future research 

avenues using a text mining approach”, Computers in Industry, Vol. 109, pp. 100-113. 

Galati, F. and Bigliardi, B. (2019b), “Redesigning the model of the initiation and evolution of 

inter-firm knowledge transfer in R&D relationships”, Journal of Knowledge Management, 

https://doi.org/10.1108/JKM-05-2018-0326. 

Galati, F. and Galati, R. (2019), “Cross-country analysis of perception and emphasis of hotel 

attributes”, Tourism Management, Vol. 74, pp. 24-42. 

Ganzaroli, A., De Noni, I., Orsi, L. and Belussi, F. (2016), “The combined effect of 

technological relatedness and knowledge utilization on explorative and exploitative 

https://doi.org/10.1007/s10660-018-9309-8
https://doi.org/10.1108/JKM-05-2018-0326


invention performance post-M&A”, European Journal of Innovation Management, Vol. 19 

No. 2, pp. 167-188. 

Gastaldi, L., Appio, F.P., Martini, A. and Corso, M. (2015), “Academics as orchestrators of 

continuous innovation ecosystems: Towards a fourth generation of CI initiatives”, 

International Journal of Technology Management, Vol. 68, No. 1/2, pp. 1–20. 

Gastaldi, L., Appio, F.P., Corso, M. and Pistorio, A. (2018), “Managing the exploration-

exploitation paradox in healthcare: Three complementary paths to leverage on digital 

transformation”, Business Process Management Journal, Vol. 24, No. 5, pp. 1200-1234. 

Gastaldi, L., Lettieri, E., Corso, M. and Masella, C. (2012), “Performance improvement in 

hospitals: Leveraging on knowledge asset dynamics through the introduction of an electronic 

medical record”, Measuring Business Excellence, Vol. 16, No. 4, pp. 14–30. 

Gray, P., El Sawy, O.A., Asper, G. and Thordarson, M. (2013), “Realizing Strategic Value 

Through Center-Edge Digital Transformation in Consumer-Centric Industries”, MIS 

Quarterly Executive, Vol. 12 No. 1, pp. 1-17. 

Gressgård, L.J. (2011), “Virtual team collaboration and innovation in organizations”, Team 

Performance Management: An International Journal, Vol. 17 No. 1/2, pp. 102-119. 

Gressgård, J.L., Amundsen, O., Merethe Aasen, T. and Hansen, K. (2014), “Use of information 

and communication technology to support employee-driven innovation in organizations: a 

knowledge management perspective”, Journal of Knowledge Management, Vol. 18 No. 4, 

pp. 633-650. 

Hendler, S. (2019), “Digital-physical product development: a qualitative analysis”, European 

Journal of Innovation Management, Vol. 22 No. 2, pp. 315-334. 

Hinings, B., Gegenhuber, T. and Greenwood, R. (2018), “Digital innovation and 

transformation: An institutional perspective”, Information and Organization, Vol. 28, No. 

1, pp. 52-61. 

Holmström, J. (2018), “Recombination in digital innovation: Challenges, opportunities, and the 

importance of a theoretical framework”, Information and Organization, Vol. 28 No. 2, pp. 

107–110. 

Holmström, J. and Partanen, J. (2014), “Digital manufacturing-driven transformations of 

service supply chains for complex products”, Supply Chain Management: An International 

Journal, Vol. 19 No. 4, pp. 421-430. 

Huesig, S. and Endres, H. (2019), “Exploring the digital innovation process: The role of 

functionality for the adoption of innovation management software by innovation managers”, 

European Journal of Innovation Management, Vol. 22 No. 2, pp. 302-314. 



Hüsig, S. and Kohn, S. (2009), “Computer aided innovation-State of the art from a new product 

development perspective”, Computers in Industry, Vol. 60 No. 8, pp. 551-562. 

Hylving, L. (2015, January). Competing Values in the Era of Digitalization. In System Sciences 

(HICSS), 2015 48th Hawaii International Conference on (pp. 4161-4170). IEEE. 

Kagermann, H., Helbig, J., Hellinger, A. and Wahlster, W. (2013), “Recommendations for 

implementing the strategic initiative INDUSTRIE 4.0: securing the future of German 

manufacturing industry”, Final Report of the Industrie 4.0 Working Group, 

Forschungsunion, München. 

Kapoor, R. and Lee, J.M. (2013), “Coordinating and competing in ecosystems: How 

organizational forms shape new technology investments”, Strategic Management Journal, 

Vol. 34, No. 2, pp. 274–296. 

Khalfallah, M., Figay, N., Da Silva, C.F. and Ghodous, P. (2016), “A cloud-based platform to 

ensure interoperability in aerospace industry”, Journal of Intelligent Manufacturing, Vol. 27 

No. 1, pp. 119-129. 

Levine, S. S. and Prietula, M. J. (2013), “Open collaboration for innovation: principles and 

performance”, Organization Science, Vol. 25 No. 5, pp. 1414-1433. 

Lian, J.W., Yen, D.C. and Wang, Y.T. (2014), “An exploratory study to understand the critical 

factors affecting the decision to adopt cloud computing in Taiwan hospital”, International 

Journal of Information Management, Vol. 34 No. 1, pp. 28-36. 

Lin, A. and Chen, N.C. (2012), “Cloud computing as an innovation: Perception, attitude, and 

adoption”, International Journal of Information Management, Vol. 32 No. 6, pp. 533-540. 

Lokuge, S., Sedera, D., Grover, V. and Dongming, X. (2019), “Organizational readiness for 

digital innovation: Development and empirical calibration of a construct”, Information & 

Management, Vol. 56 No. 3, pp. 445-461. 

Lopez-Vega, H., Tell, F. and Vanhaverbeke, W. (2016), “Where and how to search? Search 

paths in open innovation”, Research Policy, Vol. 45 No.1, pp. 125-136. 

Lucas Jr, H. C. and Goh, J. M. (2009), “Disruptive technology: How Kodak missed the digital 

photography revolution”, The Journal of Strategic Information Systems, Vol. 18 No. 1, pp. 

46-55. 

Magnusson, M. and Pasche, M. (2014), “A contingency‐based approach to the use of product 

platforms and modules in new product development”, Journal of Product Innovation 

Management, Vol. 31, No. 3, pp. 434–450. 



Martínez-López, F.J. and Casillas J. (2013), “Artificial intelligence-based systems applied in 

industrial marketing: An historical overview, current and future insights”, Industrial 

Marketing Management, Vol. 42 No. 4, pp. 489-495. 

Micheli, P., Wilner, S.J., Bhatti, S.H., Mura, M. and Beverland, M. B. (2019), “Doing Design 

Thinking: Conceptual review, synthesis, and research agenda”, Journal of Product 

Innovation Management, Vol. 36, No. 2, pp. 124-148. 

Nambisan, S. (2003), “Information systems as a reference discipline for new product 

development”, MIS Quarterly, Vol. 27 No. 1, pp. 1-18. 

Nambisan, S. (2018), “Architecture vs. ecosystem perspectives: Reflection on digital 

innovation”, Information and Organization, Vol. 28, No. 2, pp. 104–106. 

Nambisan, S. and Sawhney, M. (2011), “Orchestration processes in network-centric innovation: 

Evidence from the field”, Academy of Management Perspectives, Vol. 25 No. 3, pp. 40-57. 

Nambisan, S. (2017), “Digital entrepreneurship: Toward a digital technology perspective of 

entrepreneurship”, Entrepreneurship Theory and Practice, Vol. 41 No. 6, pp. 1029-1055. 

Nambisan, S., Lyytinen, K., Majchrzak, A. and Song, M. (2017), “Digital innovation 

management: reinventing innovation management research in a digital world”, MIS 

Quarterly, Vol. 41 No. 1, pp. 223-238. 

Neirotti, P. and Pesce, D. (2019), “ICT-based innovation and its competitive outcome: the role 

of information intensity”, European Journal of Innovation Management, Vol. 22 No. 2, pp. 

383-404. 

Nylén, D. and Holmström, J. (2015), “Digital innovation strategy: A framework for diagnosing 

and improving digital product and service innovation”, Business Horizons, Vol. 58 No. 1, 

pp. 57-67. 

Parker, G. and Van Alstyne, M. (2018), “Innovation, openness, and platform control”, 

Management Science, Vol. 64, No. 7, pp 3015-3032. 

Pinna, C., Galati, F., Rossi, M., Saidy, C., Harik, R. and Terzi, S. (2018), “Effect of product 

lifecycle management on new product development performances: Evidence from the food 

industry”, Computers in Industry, Vol. 100, pp. 184-195. 

Porter, M.E. and Heppelmann, J.E. (2015), “How smart, connected products are transforming 

companies”, Harvard Business Review, Vol. 93 No. 10, pp. 96-114. 

Qian, C., Magnusson, M. and Björk, J. (2019), “Collective firm-internal online idea 

development: Exploring the impact of feedback timeliness and knowledge overlap”, 

European Journal of Innovation Management, in press. 



Raguseo, E., Gastaldi, L. and Neirotti, P. (2016), “Smart Work: Supporting Employees’ 

Flexibility through ICT, HR practices and office layout”, Evidence-based HRM, Vol. 4, No. 

3, pp. 240–256. 

Rekonen, S. and Björklund, T. A. (2016), “Adapting to the changing needs of managing 

innovative projects”, European Journal of Innovation Management, Vol. 19 No. 1, pp. 111-

132. 

Rindfleisch, A., O’Hern, M. and Sachdev, V. (2017), “The digital revolution, 3D printing, and 

innovation as data”, Journal of Product Innovation Management, Vol. 34 No. 5, pp. 681-

690. 

Saldanha, T. J., Mithas, S. and Krishnan, M. S. (2017), “Leveraging customer involvement for 

fueling innovation: the role of relational and analytical information processing capabilities”, 

MIS Quarterly, Vol. 41 No. 1, pp. 267-286. 

Simsek, Z. (2009), “Organizational ambidexterity: towards a multilevel understanding”, 

Journal of Management Studies, Vol. 46, No. 4, pp. 597-624. 

Svahn, F., Mathiassen, L. and Lindgren, R. (2017), “Embracing digital innovation in incumbent 

firms: how Volvo cars managed competing concerns”, MIS Quarterly, Vol. 41 No. 1, pp. 

239-253. 

Swanson, E. B. (2012), “The managers guide to IT innovation waves”, MIT Sloan Management 

Review, Vol. 53 No. 2, pp. 75-83. 

Teng, J. T., Fiedler, K. D. and Grover, V. (1998), “An exploratory study of the influence of the 

IS function and organizational context on business process reengineering project initiatives”, 

Omega, Vol. 26 No. 6, pp. 679-698. 

Trabucchi, D. and Buganza, T. (2019), “Data-driven innovation: switching the perspective on 

Big Data”, European Journal of Innovation Management, Vol. 22 No. 1, pp. 23-40. 

Walczuch, R., Lemmink, J. and Streukens, S. (2007), “The effect of service employees’ 

technology readiness on technology acceptance”, Information & Management, Vol. 44 No. 

2, pp. 206-215. 

Wareham, J.D., Fox, P.B. and Cano Giner, J.L. (2014), “Technology ecosystem governance”, 

Organization Science, Vol. 25, No. 4, pp. 1195–1215. 

Wu, Y., Cegielski, C. G., Hazen, B. T. and Hall, D. J. (2013). “Cloud computing in support of 

supply chain information system infrastructure: understanding when to go to the cloud”, 

Journal of Supply Chain Management, Vol. 49 No. 3, pp. 25-41. 

Yin, S. and Kaynak, O. (2015), “Big data for modern industry: challenges and trends [point of 

view]”, Proceedings of the IEEE, Vol. 103 No. 2, pp. 143-146. 



Yoo, Y., Boland Jr, R.J., Lyytinen, K. and Majchrzak, A. (2012), “Organizing for innovation 

in the digitized world”, Organization Science, Vol. 23 No. 5, pp. 1398-1408. 

 


